TUTORIAL CHAPTER 7 a
1. List the three types of payment cards.

2. What options does a merchant have in setting up an e-payment system?
3. What steps are often taken by online merchants to combat fraudulent orders?
4.  What is a smart card? Contact card? Contactless card?
5.  What is a smart card operating system?
6.  What is a closed-loop stored-value card? What is an open-loop card?
7.  What is a micropayment?
8.  List some of the situations where e-micropayments can be used.

9.  What is an e-check?
10. What is the ACH?
11. List the benefits of e-checking.
12. What is electronic invoice presentment and payment (EIPP)?
13. List three models of EIPP
14. Describe the basic EIPP options.
15. What is a purchasing card?
16. What is e-cash?
   True/False

1) The barrier to selling books online, either hardcopy or electronic, is technical and not financial.  

2) E-payment systems that require the payer to install specialized security software have proven more likely to succeed. 

3) The success of an e-payment method depends on its interoperability with existing enterprise systems and applications.

4) To succeed, special e-payment methods, such as e-cash, have to maintain anonymity.

5) E-payment methods that can address the lower or higher end of the price continuum are unlikely to be widely accepted because of cost and security issues.

6) A number of international, federal, and state regulations govern all payment methods.  

7) In the settlement process, the systems must determine whether a buyer's card is active and whether the cardholder has sufficient funds available for the purchase. 

8) With a debit card, the money for a purchased item comes directly out of the holder's checking account with the actual transfer of funds from the holder's account to the merchant's taking place within one to two days.

9) The processing of card payments has two major phases: identification and settlement.

10) In the authorization process, the system determines whether a buyer's card is active and the customer has sufficient available credit line or funds.

Tutorial 7b

Fill in the Blank
	Back-office operations
	Enterprise Resource Planning(ERP) 
	Third-party logistics (3PL)
	Front-office operations
	warehouse management system (WMS)

	E-logistics
	rolling warehouse
	Merge-in-transit
	Reverse logistics
	order fulfillment


1) _____________ are customer-facing activities, such as advertising and order taking, that are visible to customers.

2) ____________ refers to the logistics of EC systems mainly in B2C.

3) The key objectives of ____________ are delivery of materials and services at the right time, place, and cost.

4) ______________ are activities that support fulfillment of orders, such as packing, delivery, accounting, and logistics.

5) _______________ is the movement of returns from customers to vendors or retailers.

6) _______________ suppliers are external, rather than in-house, providers of logistics services.

7) A(n) _________________ is a software system that helps in managing warehouses.

8) _________________ is a logistics model in which components for a product may come from two or more different physical locations and are shipped directly to the customer's location.

9) With a ________________, products on the delivery truck are not preassigned to a destination, but the decision about the quantity to unload at each destination is made at the time of unloading.

10) A(n) _____________ system supports most of the business systems using a single database that contains the data needed for a variety of business functions such as manufacturing and supply chain management.
